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A MESSAGE FROM OUR CEO

VIEW ON YOUTUBE

https://www.youtube.com/watch?v=FHd-ig_6OQA&feature=youtu.be
https://www.youtube.com/watch?v=FHd-ig_6OQA&feature=youtu.be
https://www.youtube.com/watch?v=FHd-ig_6OQA&feature=youtu.be
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LEVERAGE LOCAL & THE 
VAUXHALL COMMUNITY

Make the local connection, emphasise community and a sense of place in 
your communications. Now more than ever, people want to support local 
businesses and feel connected to place and community. The clap for the 
NHS has brought neighbours together and we have become friendly with 
people living in our street we had never even met before.

Any paid social campaigns you run could be set up to target surrounding 
areas. Door drop leaflets also work well and are relatively inexpensive.

Whilst the offices are likely to be quieter, there will be more people 
working from home and so, potentially there are more customers around 
during the day, who as residents, will want to connect with their local 
area. It’s worth noting that younger audiences are less risk-averse and so 
are likely to return faster. Vauxhall’s immediate population skews young 
with most being under 45. But there could also be opportunities to serve 
older segments that feel isolated and can’t leave the house.

Vauxhall has a fantastic community of businesses and organisations that 
support each other, let’s all pull together even more to help each other 
and get Vauxhall trading well again.

2M
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OTHER TRENDS 

The conversations around keeping fit at home and 
maintaining wellbeing have been impossible to miss. 
And of course, home baking, home improvements 
and gardening. People are making the most of their 
homes and this means trying to make the everyday 
seem special, by spending on decor, treats and trying 
out special recipes. The lockdown has accelerated the 
existing shift towards consumers dining at home.  
Getting creative in the kitchen and enjoying meals 
together will continue to be a focus into the near future 
as we take our time coming back to ‘normal’. People  
look to food rituals for a sense of calm and a feeling  
of community with friends and family.

This is perhaps one reason why Brunswick House’s 
‘finish at home’ delivery service has done so well 
by encouraging people to recreate the restaurant 
experience at home. Anything you can do to tap into  
this on your own or in collaboration with another 
business could be beneficial.

REASSURE

Even though it feels like people are desperate for some 
‘normality’, people are going to be nervous and we must 
all make the safety of customers, residents and visitors 
the number one priority. Vauxhall One has set out here 
how we are supporting businesses in their re-opening so 
please be sure to communicate everything you are doing 
to your customers to entice them back.

JUST STAY IN PEOPLE’S MINDS

Marketing shouldn’t all be about direct sales, just 
remind them you are there and part of their lives, part 
of the community and you’ll be back in some shape or 
form as soon as possible. Businesses, especially leisure 
businesses, had an important social function before and 
the same is true now. Staying in touch and being clear 
on your reopening helps instil a sense of reassurance; 
people feel anxious because they are missing the 
connections to the people, brands and experiences 
that were such an important part of their lives before. 
Facebook and Instagram both offer free and easy ways 
to do live broadcasts and demonstrations.

BE READY TO OPERATE IN A SECOND WAVE

Many businesses have been able to operate online or in 
some capacity during lockdown. If you haven’t managed 
this, speak to us about how we might be able to help. 
If there is a second wave, we want you to have the best 
chance of resilience. 

COLLABORATE

Vauxhall has an incredible community spirit. Please  
don’t be shy in talking to us or other businesses as 
to how we can collaborate or support. If planning and 
licensing laws are relaxed there will be opportunities for 
pubs, grocery stores and food businesses to use public 
or empty spaces or provide goods and services within 
each other’s premises.
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DESTINATION MARKETING & EVENTS

We have put together a new plan to promote Vauxhall as 
a destination with a series of events happening later in 
the year with new restrictions in mind. We will be making 
the best use of the Pleasure Gardens whilst the warmer 
weather allows and we have plans for a ‘Vauxtoberfest’ 
and Victorian Vauxhall that will encourage people to 
visit from around London and spend money with local 
businesses. Our plans can be adapted if rules change. 
If you haven’t seen this plan please get in touch and 
see how you can be part of it. As always, there will be a 
marketing campaign around each of these events as well 
as activity to raise awareness around Vauxhall and its 
varied, exciting offer.

We will be sharing more details shortly as well as an 
overview of the marketing we have been doing for 
Vauxhall during lockdown, reminding people that there is 
a great community spirit and plenty to enjoy locally still. 
We have also been engaging thousands of Londoners 
with paid campaigns connecting Vauxhall’s fascinating 
history with its unique spirit today.

If you don’t already please follow our channels, share 
content and engage with us. Below is a link to some 
marketing assets for you to use. If you need any 
guidance, please don’t hesitate to get in touch with 

HAYLEY@ANATOMYLONDON.COM 

ASSETS:
CLICK HERE

KEEP US UP TO DATE

Please send details of any events, online or otherwise, 
news plans etc so we can promote these in our area 
marketing efforts.

@BEINVAUXHALL

SOCIAL DISTANCING ASSISTANCE

Adhering to the government advice on social distancing 
is vital. The full extent of government support and 
advice for businesses and the self-employed can be 
found here, as well as their 5 simple steps to working 
safely to make your return to the workplace easier. You 
can find sector-specific links and other useful sources 
of information below.
 
On a practical level, Vauxhall One has designed 
branded signage that you can print out and display in 
staff and customer-facing areas, as well as branded 
tape available for businesses within the Vauxhall BID 
area. The tape is a useful tool whilst social distancing, 
designed to be bright, colourful and Vauxhall-centric. 
If you would like some Vauxhall tape to aid your social 
distancing, please get in touch with Caragh via email:

CARAGH.CHEESMAN@VAUXHALLONE.CO.UK

mailto:hayley%40anatomylondon.com%20?subject=
https://www.flickr.com/photos/187738199@N02/albums
https://www.instagram.com/beinvauxhall/
https://www.gov.uk/coronavirus/business-support
https://www.gov.uk/guidance/working-safely-during-coronavirus-covid-19/5-steps-to-working-safely
https://www.gov.uk/guidance/working-safely-during-coronavirus-covid-19/5-steps-to-working-safely
https://vauxhallone.co.uk/news/download-vauxhall-social-distancing-poster
mailto:caragh.cheesman%40vauxhallone.co.uk?subject=
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USEFUL LINKS

GENERAL INFORMATION

CONTENT SOURCE LINK

5 Steps to Working Safely GOV.uk https://www.gov.uk/guidance/working-safely-during-coronavirus-covid-19/5-steps-to-working-safely

COVID-19 Business Support from the Government GOV.uk https://www.gov.uk/coronavirus/business-support

Government support for local businesses
London Growth 
Hub

https://londongrowthhub.s3.amazonaws.com/wp-content/uploads/2020/05/05125428/Support-for-Business-4.pdf

Posters for customer-facing and staff areas with social distancing 
guidance and helpful reminders.

Vauxhall One https://vauxhallone.co.uk/news/download-vauxhall-social-distancing-poster

Sector-specific guides to help employers, employees and the self-
employed understand how to work safely during the coronavirus 
pandemic. Sectors include restaurants offering takeaway services, 
shops and offices.

GOV.uk https://www.gov.uk/guidance/working-safely-during-coronavirus-covid-19

London-specific coronavirus hub, with the latest police and NHS 
guidance, as well as helpful FAQs and business advice.

Mayor of London https://www.london.gov.uk/coronavirus

Pay It Forward Scheme, offering 100% free fundraising to help 
businesses to secure trade by pre-selling vouchers, goods and 
services. 6 easy steps to register and promote to your customers.

Mayor of London https://payitforward.london.gov.uk/

Free courses on how to adapt to COVID-19, including Planning Delivery 
and Takeaway, Taking Proactive Action in Hospitality and Taking 
Proactive Action in Retail.

CPL Learning https://www.cpllearning.com/

Legal advice for businesses during COVID-19
John Gaunt & 
Partners

https://www.john-gaunt.co.uk/news-category/covid19

Advice on how to work safely during the pandemic, how to report any 
cases and how to protect your employees.

HSE https://www.hse.gov.uk/news/coronavirus.htm
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USEFUL LINKS

RISK ASSESSMENTS

CONTENT SOURCE LINK

Example risk assessments broken down by sector HSE https://www.hse.gov.uk/risk/casestudies/

COVID-19 Workplace Risk Assessment template. HSENI https://www.hseni.gov.uk/publications/example-covid-19-risk-assessment-template

F&B SPECIFIC

Reopening and adapting your food business during COVID-19. 
Guidance on hygiene and food safety requirements for food 
businesses to reopen and operate safely during COVID-19.

Food Standards 
Agency

https://www.food.gov.uk/business-guidance/reopening-and-adapting-your-food-business-during-covid-19

A guide to assist businesses in responding to the coronavirus 
outbreak, including advice on food packaging, managing employee 
sickness and maintaining social distancing.

GOV.uk https://www.gov.uk/government/publications/covid-19-guidance-for-food-businesses

Register your interest in using outdoor space around your venue when 
lockdown restrictions are lifted, allowing you to serve more customers 
whilst social distancing measures remain in place.

The UK’s Grand 
Outdoor Summer 
Café

https://www.ukgsoc.org/

Helpful advice for licensed premises, including COVID-19 grants for 
employees and a dedicated helpline.

Licensed Trade 
Charity

https://www.licensedtradecharity.org.uk/coronavirus-advice/

How to launch a takeaway offer, including licensing guidance and 
examples of best practice.

Morning Advertiser https://www.morningadvertiser.co.uk/Article/2020/03/18/How-do-I-set-up-a-takeaway-service-from-my-pub

Template letters to Local Authorities and MPs, as well as advice for 
logistical challenges during COVID-19.

BBPA https://beerandpub.com/policies/covid-19/

F&B SPECIFIC

A hub of information for LGBT communities across the country, 
including how Stonewall can help, mutual aid opportunities and 
services specific to different age groups.

Stonewall https://www.stonewall.org.uk/about-us/news/covid-19-%E2%80%93-how-lgbt-inclusive-organisations-can-help
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THANK YOU

BEINVAUXHALL.COM

http://beinvauxhall.com

