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Executive Summary

•  Businesses expressed that they most liked Goding Street because of the Vauxhall 
Pleasure Gardens and its discreteness.  

•  Key concerns by businesses were around waste management – particularly by clubs 
and club users as well as drug dealing and drug taking. 

•  All types of delivery vehicles service the businesses of Goding Street for at least 30 
minutes at a time to make deliveries effectively. 

•  Customer parking is required as a part of any re-design, but numbers in terms of 
capacity would need to be validated as part of any further design work. 

•  Generally, businesses desire the public realm in Goding Street to be tidier – notably 
they would like for there to be:

• Better, more even and wider paving 
• Better, more optimised waste and recycling facilities 
• Better amenity highway lighting 
• Feature / decorative lighting 
• Resurfaced roadway

•  A perception that Lambeth Council will press ahead with pedestrianisation was a 
commonly held fear by businesses.  Businesses were not in favour of pedestrianising 
the whole of Goding Street but agreed that the public realm needs addressing  
expressing that any re-design needed to strike a balance between their needs and 
any intended future need.  

•  Part pedestrianisation of Goding Street between Glasshouse Walk to New Spring 
Gardens received a ‘luke warm’ reception, but should only be considered after further 
consultation with businesses on any conceptual design.

• Businesses should be a part of any further engagement with respect to the Goding 
Street public realm re-design.  Any opportunity to include one for two of the  
businesses in any form of project steering group would be welcomed – though it 
might be more effective for them to be represented by Vauxhall One.

- Public realm interventions on Albert Embankment were widely welcomed with 
most business expressing a desire to see raised decking over the green strip 
adjacent to the rail arches, better maintained and new planting as well as 
some decorative lighting. 
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1  Introduction 

Background and Context 

This report was commissioned by Vauxhall One in September 2017 with the overarching 
objective to understand what businesses on Goding Street want from the Goding Street 
Public Realm Project.  This piece of work follows on from a concept design undertaken 
by DSDHA in 2015 that proposed a pedestrian focussed public realm that:

• Increases footfall along Goding Street, in anticipation of active café and restaurant 
frontages that could spill out onto Goding Street as a part of the re-development of 
Network Rail’s commercial estate.

• Supports Lambeth’s Event Strategy 2015 – 2020 to ensure the continued use of the 
park as a destination for cultural events and help re-orientate the commercial uses in 
the arches to address the park rather than just Albert Embankment. 

• Builds upon the momentum of surrounding projects and developments such as the 
Hugo Bugg Garden, Missing Link project, Cabinet Gallery and Newport Street Gallery.

• Promotes the area within the wider context – notably Goding Street’s strategic location 
within the Nine Elms on South Bank (NESB) development area’s network of green 
spaces. 

A steering group was set up consisting of Lambeth Council, The Friends of Vauxhall 
Pleasure Gardens and Vauxhall One.  This steering group identified the following 
objectives:

• Additional space to be provided adjacent to the railway arches to create a ‘door mat’ or 
enhanced threshold to encourage tenants to open to Goding Street as well as Albert 
Embankment. 

• Additional greening and a softening of the boundary between the park and the road. 
• A safe and level pedestrian route from north to south. 
• Sufficient space for cyclists.
• Carefully considered loading bays to allow vehicles to park and unload without blocking 

the street. 
• Additional cycle parking.

To meet these objectives, four principal design options were developed to explore how 
the public realm on Goding Street could be best distributed in terms of form and function. 
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Option 1:      Shared surface Option 2:      ‘Door mat’ to arches  
       + Shared surface

Option 3:      ‘Traditional’ Highway Option 4:      ‘Segregated’ Highway

While the ambition of the steering group was to reduce the predominance of the highway 
and create a shared surface / pedestrian area the functional requirements of the existing 
business community was considered.  It was therefore agreed by the steering group that 
options 3 and 4 offered the most desirable solution, with option 3 ultimately being selected 
as it largely met all of the objectives but didn’t overly compromise the function of the street 
from an operational perspective. 
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Option 3 was developed further and visualisations produced to best illustrate the 
proposals:

Key:
1. Goding Street narrowed and excessive areas of parking removed. 
2. Raised tables at key locations along the road including a junctions. 
3. Increased footway adjacent to arches providing additional external space for arches.
4. Strips of granite cobbles to align with brick piers of railway arches.
5. Improved footway adjacent to park.
6. Soft edge between park and footway providing sustainable urban drainage and 

increased greening. 
7. Seating along park side of Goding Street.
8. Additional planting within softened edge.
9. Refurbished railway arches with park facing frontage.
10. Arch mounted lighting to allow removal of some lighting columns in the park. 

Since these designs were proposed in 2015, development work on Goding Street has 
stalled, but there has recently been some movement within Lambeth Council to consider 
a re-design.  As businesses on Goding Street stand to be affected the most by any 
proposed changes, this study has been conducted to:

• Establish what businesses want from the Goding Street Public Realm Project re-design

• Understand businesses ‘functional’ aspect of Goding Street, that being how they 
manage their deliveries, collections and waste removal.  
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In addition to this, Vauxhall One also sought to understand what businesses wanted to 
see in terms of public realm interventions on the Albert Embankment ‘green strip’ that runs 
adjacent to the rail arches.   The BID had some initial ideas that included:

- Raised wooden decking over grassed areas
- Improved planting 
- Decorative lighting 
- Cycle parking provision

These interventions although small could enhance the space and encourage people to 
dwell longer and generate further interest in the existing and potential offer coming from 
the rail arches.  It is envisaged that some budget (around £20,000) could be committed 
to these interventions in the current financial year and further funding in the new financial 
year depending on the results of this commission and Board approval. 

Photoshop visualisations were developed that best illustrated these interventions and 
provide businesses with an aid to see how these changes might look in reality.  These 
visuals are included over the next three pages. 
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2  Methodology
 
Interviews were carried out with businesses on Goding Street / Albert Embankment from 
6th September – 17th November.  These businesses included:

Business 
 

Royal Vauxhall 
Tavern
Metropolis 
Motorcycles 

Chariots Roman 
Spa 

Bloc South 
 

Union Club 
 

Fantazya 
 

Bathstore 
 

London Kitchen 
Shop 

Pico Bar 
 

Majestic Wine 
 

Mother Kellys 
 

Vauxhalla

Address 
 

372 Kennington 
Lane, SE11 5HY
60-62 Albert 
Embankment, 
SE1 7TP
63-64 Albert 
Embankment, 
SE1 7TP
65 Goding 
Street,  
SE11 5AW
66 Albert 
Embankment, 
SE1 7TW
69 Albert 
Embankment, 
SE1 7TP
Arch 70 Albert 
Embankment 
SE1 7TJ
70-71 Albert 
Embankment, 
SE1 7TJ
74 Albert 
Embankment, 
SE1 7TL
Arch 83 Goding 
Street  
SE11 5AW
76 Albert 
Embankment, 
SE1 7TP
77 Albert 
Embankment, 
SE1 7TL

Name 
 

Jason Dickie & 
James Lindsey
Ian Waldcock & 
Paul Dobson
 
Stuart Painter
 
 
Wayne Shires
 
 
Nigel 
 
 
Talal Tawfiq
 
 
Wayne 
 
 
Wayne
 
 
Joe Daluz 
 
 
James Caird 
 
 
Gavin O’Brien / 
Nigel Owens 
 
Anthony 
Thomas

Goding  
Street  

Survey

Y
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 

N/A

Albert 
Embankment 

Survey

N/A
 

N/A
 
 
Y
 
 
Y
 
 
Y
 
 
N
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
 
 
Y
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Business 
 

Ashtar  
 

Casa Madeira
 
 
Topps Tiles
 
 
Martin Speed

Address 
 

81 Albert 
Embankment, 
SE1 7TL
46B Albert 
Embankment, 
SE1 7TL
78-79 Goding 
Street,  
SE11 5AW
7 Glasshouse 
Walk, SE11 5ES

Name 
 

Talal Tawfiq
 
 
Joe Daluz
 
 
Silva Atam / 
Martin
 
Richard Conlon 

Goding  
Street  

Survey

Y
 
 
Y
 
 
Y
 
 
Y

Albert 
Embankment 

Survey

N
 
 
Y
 
 
Y
 
 

N/A

Business were taken through 30 – 45 minute surveys asking them 17 questions primarily 
around what their views were in relation to the Goding Street Public Realm scheme, but 
also to ascertain how they used the street in terms of deliveries and collections.   A copy 
of the questionnaire is appended to this report.  

With the exception of Royal Vauxhall Tavern, Metropolis Motorcycles and Martin Speed 
were taken through a further 20 minute survey asking them about potential public realm 
interventions on Albert Embankment.  A copy of this questionnaire is also appended to this 
report. 

The operators for ‘Vauxhalla’, a new pub that is due to open 77 Albert Embankment in 
the new year, were also contacted to participate in the survey for the Albert Embankment.  
They were able to accommodate and results are contained within the proceeding report.   
The manager of Ashtar and Fantazya was initially able to respond to the survey for Goding 
Street but declined to take part on the Albert Embankment survey after three attempts to 
engage with them again. 

Most interviews were conducted in the day-time, with the exception for three of the clubs 
where interviews took place just prior their operating hours at around 11pm. 

For the majority of questions, businesses were asked to rank certain items using a 
simple 1-10 prioritisation order.  These items were tallied up to aggregate scores for the 
overall view of the businesses. For example, if ‘security’ was the number one issue for 
businesses on a particular question, a score of 10 would be awarded to that response, 9 
for the next in priority and so on. 
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3  Results – Goding Street
Question 1:  ‘What do you most like about Goding Street’? 

This question was asked mainly as an ice-breaker and to get interviewees in a positive 
mindset about the area.  Businesses mostly elicited positive feelings about Vauxhall 
Pleasure Gardens and many of the clubs and pubs saying that they enjoyed the ‘discrete’ 
nature of the area.  Contextually, “Discrete’ had varying interpretations amongst them.
Generally, these views ranged from Goding Street being viewed as ‘underground’, or 
‘urban’ in that being located amongst an area with light industrial units gave the area a 
sense of grittiness to being well positioned and discrete in the sense that certain activities 
were more conducive to such an area that is out of the way and private to a degree. 

Figure 1:      What do you like most about Goding Street?

Question 2:  ‘What do you most dislike about Goding Street’?

The number one dislike for businesses was the amount of drug selling and drug taking on 
Goding Street.  Furthermore, club users leaving rubbish behind in the morning appeared 
to be a significant problem for other businesses – some citing that they had to clean 
up after the clubs following the weekends.  Coupled with concerns around lighting and 
security, there is clearly an issue with the night time economy on Goding Street. Other 
notable dislikes amongst the businesses included issues around parking where over 
parking outside of the Controlled Parking Zone (CPZ) hours on the weekends was an 
issue and parking by the emergency services (police and ambulance) created bottlenecks 
when receiving deliveries on street from time to time. 
 

Summer events

Likes ‘industrial feel’

Parking availability

Not much traffic

Vauxhall Pleasure Gardens

Discrete

Good transport links

Good area to work in

Convenience of goods entrance

0  1  2  3  4  5  6
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Question 3:  How frequent are deliveries or collections made to your 
business?

This question was asked to help understand the current frequency of deliveries and 
collections to businesses to better assess the impact of any re-design of Goding Street 
that may potentially include full of part pedestrianisation.  
 

Figure 2:      ‘What do you most dislike about Goding Street’?

Figure 3:      ‘How frequent are  
      deliveries or collections             
     made to your business’?

All businesses received goods or sent 
deliveries either several times a day, 
or several times a week. Metropolis 
Motorcycles, being the largest operator 
in the area appeared to receive the 
most deliveries – many of which were 
bulky items (motorcycles).  

Waste managament

Poor pedestrian desire lanes

Agression/Harassment

Ambulance idling

Urination

Clubs leaving rubbish

Drug selling/using

Poor signage

Small turning circle

Security and lighting

Poorly maintained

Police parking

Over parking on weekends

Small turning circle

Parking on private forecourts

0  1  2  3  4  5  6

38.5%

61.5%
Several 

times a day

Several  
times a week
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Question 4:  What type of vehicles make deliveries or collections to / from 
your business’?

This question was asked to help understand the size of vehicles entering and exiting 
Goding Street so that any re-design incorporates different vehicle sizes in terms of form, 
layout turning circles and parking.  
 

Businesses had a variety of vehicles being used to deliver or collect goods to and from 
their premises – mostly transit vans and rigid wheel based 7.5t vehicles but also the odd 
articulated lorry was used.  It was clear that the larger vehicles were needed – particularly 
for the light industrial businesses.    

Question 5:  ‘Where do these vehicles park when making deliveries or 
collections to your business’?

About 80% off businesses received their deliveries at the rear entrance on Goding Street, 
or footway area directly at the back.  Royal Vauxhall Tavern and Metropolis Motorcycles 
had their deliveries made on the carriageway – given their location at the end of Goding 
Street; they both stated that this was an inherently positive thing for other businesses in 
that their vehicles did not disturb other businesses trying to operate at their own respective 
rear entrances. 

Question 6:  ‘Is parking enforcement as issue for your delivery and collection 
vehicles’?

Only one interviewee stated that there were problems with parking enforcement with 
regards to their deliveries.  However, this was more to do with being issued a Fixed 

Figure 4:    ‘What type of vehicles make deliveries or collections  
     to/from your business’

Articulated heavy  
goods vehicle

Heavy goods vehicle  
(fixed wheel based 7.5t)

Transit van

Small car, or  
car sized van 

0 2 4 6 8 10 12 14 16
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Penalty Notice for having their private vehicle parked on their forecourt at the back of their 
entrance.

Question 7:  What time are deliveries / collections generally made to / from 
your business’?

This question was asked to examine whether businesses were consciously trying to 
deliver / collect at certain periods during the day and if there was any consistency 
amongst delivery / collection times that could be used potentially as a basis for timed 
deliveries / collections. 
 

Figure 5:      ‘What time are deliveries / collections generally made  
      to / from your business’?

The results were quite inconsistent and no real trends could be established in terms of 
identifying a slot that businesses could use to agree a timed collection.  

Question 8: ‘How quickly do deliveries / collections generally take’?

This question was asked to understand the amount of time delivery and collections 
vehicles took to stop, unload and disperse.  This type of information is useful for designers 
in establishing the loading restriction times for any potential loading areas within a new 
public realm scheme.  

Before 9am

Between 9am - 1pm 

Between 1pm - 5pm 

After 5pm 

All times

0  1  2  3  4  5  6 7
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Most deliveries took less than 10 minutes, or between 10 – 30 minutes to complete.  Most 
traffic orders for designated loading bays in Lambeth typically would allow for 30 min 
loading and unloading, but up to an hour would be unprecedented.  Royal Vauxhall Tavern 
would most be affected by their drinks deliveries on Friday’s where they would require a 
30 min – 1 hour window to continue these deliveries.

Question 9:  ‘Do you have any problems with your deliveries (concerns with 
loading space, or other obstacles)’?

Six business stated that they have had issues with loading on Goding Street.  These 
issues included:

- Blockages at the rear entrance due to weekend over parking (4) 

- Metropolis Motorcycles has issues when they are in receipt of a large vehicle delivery 
and there are other businesses already taking deliveries – this is exacerbated by 
the police vehicles parking in the permitted bays, creating congestion and limiting 
manoeuvrability.  

- Royal Vauxhall Tavern have certain deliveries that won’t deliver unless access can’t be 
gained within 10 minutes – this can happen when other businesses are delivering and 
again, when the police have filled all of the permitted parking spaces. 

 
Although the latter two issues were cited, both Metropolis and Royal Vauxhall Tavern 
communicated well and managed to work with each other to enable their respective 
deliveries as much as possible.  

Figure 6:      ‘How quickly do deliveries  
      and collections generally  
      take?’

Less than 10 minutes

Between 10 – 30 minutes

Between 30 minutes – 1 hour
53.3%

40.0%

6.7%
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Question 10:  Attractive, pedestrianised public spaces have been introduced 
across London and the UK and proven to be an effective way of attracting 
additional footfall into areas, which of the below would you most likely 
support? 
 

This question elicited the most emotive response from businesses.  Many businesses 
tended to be wary of the 2015 design citing that it didn’t really consider the existing 
business tenants in the area, nor appreciate how they operated.  None of the businesses 
supported full pedestrianisation, but three – particularly those spoken to situated 
between Glasshouse Walk and New Spring Gardens tended to be more supportive of 
part pedestrianisation.  Mother Kelly’s who already utilises their private forecourt area 
for tables and chairs would appear to benefit most from part pedestrianisation to prevent 
traffic turning left from New Spring Gardens around their outdoor area.  Ashtar who 
currently use the green space on Albert Embankment for their late night shisha lounge 
thought that pedestrianisation and the ability to use the forecourt out back could potentially 
be a quieter option for their guests in comparison to Albert Embankment.  Although 
businesses supported part pedestrianisation, their only caveat was to be able to continue 
to make deliveries on Goding Street.

 

Figure 7:     ‘Which of these statements about pedestrianisation would you support’?

Full pedestrianisation

Part pedestrianisation

No pedestrianisation

None of the above

0 2 4 6 8 10 12
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All but one business on the other side of Goding Street didn’t support pedestrianisation 
at all.   Concerns were primarily around servicing and deliveries.  Metropolis Motorcycles, 
Royal Vauxhall Tavern, London Kitchen Store and The Bathstore all receive a 
considerable amount of deliveries per week and although the width of Goding Street does 
not vary in size on both ends, the New Spring Gardens to Kennington Lane section was 
more congested owing in part to parked vehicles and delivery vehicles.  

Secondary concerns included comments about Network Rail and Lambeth’s strategy for 
creating ‘spill out’ areas for cafes and restaurants.  A couple of businesses suggested that 
spilling out onto Goding Street would require a significant (and costly) amount of internal 
modification to their premises due to their ‘back of house’ operations being on the Goding 
Street side of the rail arch and potentially hindering customer service, should deliveries 
need to be made into the kitchen, but via any spill out areas. 

Lastly, some businesses suggested that pedestrianised space might attract more 
homeless people to the area.  Although this could be an issue, it’s been proven in other 
projects around Lambeth that this has not been one of the outcomes of public realm 
enhancements.  New seating and more attractive pedestrian space will always attract 
undesirables to an area and its common for businesses and residents to assume that 
these areas are going to be attractions for the homeless when a concept is presented to 
them.  However, it has been proven time and again that the majority of the time, regular 

Tables and chairs being used by Mother Kelly’s 
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visitors using these far outweigh the usage by undesirables – various examples locally 
include Clapham Old Town and Lower Marsh in Waterloo.    

 
Question 11:  If Goding Street was to be pedestrianised it’s likely that 
deliveries and collections would need to be ‘timed’ at certain periods 
during the working day, or out of hours, which would you prefer’?

Many of the businesses said outright that they would not like any restrictions at all.  Those 
that did suggest times, noted that any kind of timed delivery agreement would be quite 
difficult to achieve given that suppliers deliver at all periods throughout the day and that 
morning deliveries can quickly become afternoon deliveries due to London traffic.   Waste 
collections were also quite unpredictable – especially given that there were so many 
different operators on Goding Street collecting at inconsistent times throughout the day. 

Figure 8:      If pedestrianisation were to go ahead, deliveries might be timed,  
        which would you prefer?

However, given the results of interviewees, it does appear that should pedestrianisation, 
or part pedestrianisation go ahead, morning deliveries would seem to be more preferable 
amongst businesses. 

Question 12:  ‘Do your customers use the pay and display parking bays on 
Goding Street’? 

This question was asked to establish whether or not the pay and display parking bays 
were used by customers to assist designers in establishing customer parking needs.  The 
majority (12) of businesses stated that their customers used the parking, though 3 of 
the hospitality businesses noted that their customers use them primarily outside of their 
restriction times (after 18.30pm Mon – Sat, or whole of Sunday).

Before 9am

Somewhere between 9am – 12pm

Somewhere between 1pm – 5pm

After 5pm

No restrictions

13.3%

40.0%
13.3%

6.7%

26.7%
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To validate this response, it is recommended that a follow up parking capacity survey be 
undertaken, with selective interviews of drivers to establish usage and requirements going 
forward for any re-design of Goding Street.  Also, upon several visitations and feedback 
from businesses it was clear that the Metropolitan Police (located nearby on Kennington 
Lane in Colbalt Square) were using Goding Street as a parking area.  All of these vehicles 
have special dispensations to park in the designated P&D / permit bays for as long as they 
want and take up at least 40-50% of the bays during the day.  Further to this Ambulances 
also seek to park on Goding Street and accommodate parking areas with a couple 
of businesses expressing concern when they were parking on the single yellow lines 
opposite the junction of New Spring Gardens.   These single yellow lines are present at 
the junction to keep it clear for turning traffic – especially larger vehicles.  Businesses cited 
that this can cause issues when they receive deliveries, but also noted that paramedics 
were usually in their vehicles at all times so could move when required – but that the 
consequence of their presence meant that engines were always left idling, presumably so 
that their radios could remain operating in case of an emergency call out. 
 

Ambulances idling at New Spring Gardens junction

Question 13:  ‘Approximately how long do your customers usually visit / 
park in the pay and display parking bays’? 

Usage varied amongst businesses but most stated that their customers would use the 
bays for about 10-30 minutes.  Again, it would be recommended that this be validated by 
designers by conducting a parking capacity study to establish this with certainty.  
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Question 14:  ‘If there was a joint procurement contract available between 
Goding Street businesses and the wider Vauxhall business community, what 
sort of products / services would you consider jointly procuring’?

Figure 9:      Approximately how long do your customers visit / park in the pay and display bays?

Figure 10:      Joint Procurement

Less than 10 minutes

Between 10 minutes – 30 minutes

Between 30 minutes – 1 hour

More than 1 hour

Not applicable

Stationery

Food and produce

Specialist hazardous  
waste collection

Recycling collection services

Waste collection services

Courier services

Packaging

Not interested

0  1  2  3  4  5  6

0  1  2  3  4  5  6 7 8
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It was clear from interviews that there were a number of businesses taking deliveries 
several times a day and a recognition that the amount of vehicles entering and 
exiting Goding Street contributed negatively to the environment in terms of air quality.  
Businesses were far and wide most interested in sharing waste collection, or recycling 
services with others if it would:

 A) Reduce the amount of wheelie bins on street

 B) Drive down collection costs for businesses collectively 

 C) Offer a more consistent collection time 

 D) Reduce the amount of collection vehicles coming into Goding Street. 

It was recognised that the BID had already established a recycling contract with First Mile 
that was cost effective – but was problematic for businesses that had a larger amount of 
recyclables.  The main concern was having to put glass bottles in bags – this just didn’t 
work for some and resulted in them having to seek alternative suppliers.  

Whether that was the amount of wheelie bins on street, to clubs and club revellers 
leaving rubbish overnight most business expressed some form of negativity toward waste 
management on Goding Street.   

Businesses seemed quite receptive to waste consolidation areas that could act as 
collection points for a single refuse collection company.  It is recommended that designers 
consider at least two waste consolidation areas for either side of Goding Street where four 
underground bins can be located (2 x general waste / 2 x mixed recycling).

As an exampled, there are two underground bins (general waste / recycling) in Lower 
Marsh that were installed as a part of the improvement works in 2012 to replace a trash 
compactor that was sited at the gateway into Lower Marsh.

The bins are an example of good practice, where:

• Their location is away from the general public and active frontage

• Minimised that amount of wheelie bins on street

• The bins appear as normal sized street bins above ground are completely sealed 
minimising vermin issues

• The bins allow for both general waste and recycling 

• Minimal trips - they only need to be emptied twice a week because they hold 5t each
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Unsightly wheelie bins and poor public realm

Question 15:  ‘A number of interventions to the public realm could be 
introduced in Goding Street that could improve it.  What sort of things do 
you consider the most important’?

Figure 11:     What sort of things to do you consider most important?

Public art

Feature lighting

Space for tables and chairs

Seated areas

More planting / greening

Better amenity highway lighting

Better more optimised waste  
and recycling facilities

Better cycling routes and  
cycle parking facilities

Traffic calming

Resurfaced roadway

Better more even paving

Wider footways
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1. Better, more even paving and wider footways

These were considered the most important priorities for businesses on Goding Street.  
The street is not pedestrian friendly and in terms of permeability there is no real 
consideration for pedestrian desire lines.  Notably on the Glasshouse Walk to New 
Spring Gardens section pedestrians are forced to either walk on the road, or on the 
grassed area of Vauxhall Pleasure Gardens owing to the fact that there is no designated 
footway on the east side and private forecourt only on the west side.   On the New Spring 
Gardens to Kennington Lane side there is a footway adjacent to the park, but businesses 
and potential future active frontages are part-obscured by parked vehicles – this is 
exacerbated when there are high-sided vehicles in situ.  

2. Better, more optimised waste and recycling facilities 

This issue was addressed in the previous question where businesses have expressed 
concerns about waste management on the street and would like for designers to consider 
consolidation areas using underground bins. 

Informal footway 
created by  
pedestrians on 
park edge
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Underground bins located in Lower Marsh

3. Better amenity highway lighting 

Many businesses expressed concern about late night security and suggested that the 
highway lighting needs to be improved.  Some businesses advised that the Police had 
frequently asked them if they had heard, or seen anything suspicious in following up on 
antisocial activity in the area – but most of the time were unable to provide any details.

They generally felt that better lighting and some CCTV cameras would help to minimise 
criminal activity on Goding Street.   Lambeth Council has recently upgraded their lamp 
columns to LED and the street does appear brighter, but there are still significant ‘dark 
spots’ within Vauxhall Pleasure Gardens.  More columns, or wall mounted light fixtures 
could be introduced – particularly on the west side of the street, but unless lighting in the 
park is not addressed, any activity that would have occurred on Goding Street, would 
simply be displaced within the park.  
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Vauxhall Pleasure Gardens to the right appears dark and intimidating

4. Feature Lighting 

Businesses liked the idea of decorative feature lighting and there have been installations 
on New Spring Gardens in the past and to a smaller extent, Network Rail has introduced 
colour changing LED’s to its newly refurbished arch entrances on the Albert Embankment 
side.  Lambeth has recently developed schemes that will be implemented in the 17/18 
financial year to Black Prince Road and Old Paradise Street.  These installations follow 
on from Cross River Partnerships ‘Light at the End of the Tunnel’ programme where 
successive rail arches in the Southwark and Waterloo area have been subject to 
investment for decorative lighting to help enhance these spaces as places that are more 
attractive for users.  A precedent has clearly been set and with the unique and interesting 
architectural elements of the rail arches any re-design scope should include an element 
for decorative lighting. 

Left: Network Rail’s decorative lighting on Albert Embankment side
Right: Previous decorative lighting under New Spring Gardens
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5. Resurfaced Roadway

The carriageway condition of Goding Street is potentially one of the worst in Lambeth and 
having gone through four successive years of £10m annual investment into its roads and 
footways that ends in 17/18, Lambeth Council should consider deferring some funding 
to contribute to a Goding Street public realm scheme.  The road is considerably worse 
from Glasshouse Walk to New Spring Gardens as it appears that the other end may have 
been resurfaced more recently.  The junction of Glasshouse Walk is certainly the worst 
area where traffic movements have created a ‘rutting’ effect on the surface creating many 
potholes that have been patched and re-patched over time.  

Roadway defects 
at junction with 
Glasshouse Walk

Question 16:  ‘In your opinion what should be the principal purpose of the 
Goding Street re-design’?

Businesses were provided with some ideas to stimulate them on what they desired.  Most 
selected one of the options presented, the results of which were:

A single business opted ‘To make Goding Street recognisable, generating as much 
interest in it and the wider areas of Vauxhall as possible by making it an attractive place to 
visit, shop, meet and socialise’. 
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Ten businesses stated that they ‘Should give Goding Street a really good tidy up, but 
fundamentally maintain the existing form and function of the street in terms of access and use’. 

Three businesses opted ‘To make Goding Street a great place to be in the evening with 
tables and chairs / outdoor eating options’.

One business didn’t choose any of the options merely stating that pedestrianisation would 
impact the way his business operates and could affect the livelihood of his 150 employees 
because of it.  

Principally, businesses want to see Goding Street public realm improved, but not at 
the expense of their operational needs. Striking a balance between current needs and 
whatever future needs that may arise was important to businesses – servicing and access 
was considered a very important element to continuing trade and this was reflected in the 
various responses from businesses throughout their interviews.  

Question 17:  ‘Is there anything that you specifically want from the Goding 
Street re-design that has not already been covered in this questionnaire’?

Most of the additional items expressed at this point have already been covered through 
this report – they are best summarised below: 

‘Goding Street has always been for the businesses needs, it should look nice but be able 
to deliver to’.

‘Does need to be gentrified to some degree – but must serve the purpose it was built for 
and to attract the right sort of people.’  

‘Drug dealing needs to be minimised’ 

‘Want it to look better but needs to balance the needs of the existing businesses and what 
the Council wants!’

‘It has to be a safe place with sufficient police cover’.

‘If the place is dirty people don’t feel safe – the better the public realm the better the 
perception of the area’.

‘Clean it up – more lighting and security, more tables and chairs’. 

‘Increasing footfall in the area would be a good thing as long as it doesn’t effect deliveries 
and businesses’.

‘Re-design needs to meet the needs of existing businesses.  The 2015 design was 
resident led and didn’t consider the consequences for businesses’.

‘Work with the businesses there at the moment – make Goding Street less of a car park 
and a nice cut through’. 
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4  Results – Albert Embankment
Question 1:  ‘Consider the outdoor space currently – is there anything about 
it that you would like to improve and if so, why’? 

This question was asked to get businesses into the right mindset about what their general 
impressions are about the green space and what might be possible from their perspective 
without any prompting.  Generally, businesses felt most strongly about there needing to 
be a general tidy up of the area and lighting – notably decorative lighting.  It was felt that 
lighting enhanced the security of the area, made people feel more welcome and helped to 
peak interest if exiting Vauxhall Station.

Figure 11:      Is there anything you would like to improve on the green strip?

Better waste management

Formalised decking

More lighting

Tidy up

0  1  2  3  4  5  6 7

Question 2:  ‘Would your business benefit from raised decking areas over 
the grass space along Albert Embankment’? 

The majority of businesses expressed that raised decking would have some or significant 
positive impact to their business if implemented.  All of the hospitality businesses that 
took part were quite enthusiastic about the prospect of raised decking with the exception 
to the rule being Vauxhalla, who having had decking at one of their other sites expressed 
concern about vermin / pest control issues.  Non-hospitality businesses were also largely 
supportive of decking but expressed some concern about the wrong type of people being 
attracted to the Albert Embankment – particular issues were raised about club users 
spilling out onto these areas once the clubs had shut.  Furthermore, land ownership 
complications were raised by a few businesses that had been around for a long time 
wondering how the Council would react to such a proposal and ultimately, who would be 
responsible for management and maintenance of decking.  
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Figure 12:      How impactful would raised decking be for your business?

Figure 13:      What landscaping measures would make the space more inviting and enjoyable?

Significant negative impact

Some negative impact

No impact

Some positive impact

Significant positive impact

0 0.5 1 1.5 2 2.5 3 3.5 4 4.5

Question 3:  ‘From the following list, please rank from 1-5 which of the 
following landscaping measures you think would make the space more 
inviting and enjoyable for people’? 

The results from this question were quite evenly spread, with businesses more or less 
thinking that all interventions would be good for the area.  

Screening plants/trees

Better maintain tree planters 

with colourful perennials

Additional planters integrated 

with decking

Extend green area to Chariots

Don’t do anything

22%

26%
19%

25%

7%



W
hat G

oding Street Businesses W
ant   |  2018

Page 35

Businesses really liked the idea of just cleaning up the tree planters and planting some 
colourful perennials and seasonal bulbs to achieve some really quick wins for the area.  It 
was expected that the proposal to extend the green strip towards Chariots with planters 
would be quite popular with Bloc South, Union and Chariots, but also ranked very highly 
amongst other businesses as well.  Through discussions with these businesses we 
concluded that this was down to a two reasons: (1) businesses liked green space and 
believed that more is better and (2) if green space were down the Chariots end, club users 
might be more inclined to keep within that area. 

Question 4:  ‘From the following list, please rank from 1-5 which of the 
following lighting interventions you think would make the space a safer, 
more inviting and enjoyable for people’?

Businesses were shown the following pictures to aid them in answering this question. 

Clockwise from top left:  Wrapped Festoon Lighting, artwork projections, canopy LED up lights, 
draped festoon lighting



W
hat G

oding Street Businesses W
ant   |  2018

Page 36

Although the results do not offer much by way of a clear cut desired lighting intervention, 
businesses most certainly want lighting in some form to help with making the place feel 
more welcoming, secure and exciting. 

Figure 15:      What lighting interventions would make the space more inviting and enjoyable?

Draped festoon lighting

Wrapped festoon lighting

LED canopy lighting

Artwork projections

There is already enough lighting

23%

26%
22%

23%

7%

Question 5:  ‘Would you like to see better cycle parking provision to 
encourage more people to come by bike’?

A total of six business said that they would like to see more bicycle parking, with three 
saying ‘no’ and one stating that they ‘don’t care’. 

Question 6:  ‘Thinking about ALL the public realm interventions mentioned 
in this survey, please can you tell us what you think should be prioritised by 
ranking them 1 – 10. 

Businesses were asked at this point to rank everything discussed in the survey in order to 
better establish what priority Vauxhall One should place on public realm interventions in 
terms of resource and budget.  
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The results again show some quite evenly spread opinions on what should be prioritised, 
but there are certainly some clear cut interventions that businesses wanted to proceed 
with like raised decking, new planters around the area and maintenance of existing 
tree planters.  In terms of lighting, branch wrapped festoon lighting appeared to be the 
most popular of lighting improvements, but it would not be unforgivable to use a mix of 
the lighting options to either enhance the impact of lighting in general, or work around 
practicalities and cost implications. 

Question 7:  ‘Is there any other public realm intervention that we have not 
covered in this survey that you would like Vauxhall One to investigate 
further’?

One business pointed out that they think that lighting should be improved within the rail 
arches between Goding Street and Albert Embankment.  This might be something that 
Vauxhall One and, or the Council may wish to pick up on through the Goding Street Public 
Realm design.  Other than this suggestion, businesses used this time to express concern 
(if any) at the prospect of decking and general public realm improvements attracting 
youths, or the wrong kind of people to area.   

Figure 16:     Thinking about ALL of the public realm interventions, how would you prioritise these?

Cycle parking

Artwork projections

LED canopy up lighting

Wrapped festoon lighting

Draped festoon lighting

Extend green area  
to Chariots
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integrated with decking
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Raised decking
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5 Conclusion 

Goding Street 

Businesses were thoroughly engaging throughout this interview process and on the most 
part, happy to be included in this early engagement exercise.  It is envisaged that the 
data and results of this report can be fed back to Lambeth Council and its designers to 
incorporate and engage further with businesses in the future. 

Designers should consider the following points:

- There was an underlying fear from businesses that the Council was just going to 
press ahead with pedestrianisation and much of the interviews were taken up by them 
expressing in great detail how much that might effect their day to day operations and the 
livelihoods of their respective employees.  Ultimately, businesses agreed that the public 
realm needed to be improved, but they desired more than anything a re-design that 
struck a balance between their needs and any intended future need.  Their key concern 
is around operational need and whether they would be able to access Goding Street to 
make deliveries and collections in the future as effectively as they are now. 

- Part pedestrianisation of Goding Street between Glasshouse Walk and New Spring 
Gardens had a ‘luke warm’ reception and could be considered in any further design so 
long as businesses were engaged to ensure that it works for everybody on the street. 

- In terms of what they liked most about Goding Street, most said Vauxhall Pleasure 
Gardens – any re-design should therefore enhance connections to the space, 
incorporating the green areas with the public realm to make it appear as one connected 
space.  

- Concerns about waste management, drug dealing and antisocial behaviour are negative 
aspects of the area that need to be addressed.  With businesses expressing enthusiasm 
for waste consolidation areas, designers could easily incorporate these into their plans 
as well as more amenity lighting and potential CCTV locations.

- Through the interview results it was established that all types of vehicles needed to 
access Goding Street for at least 30 minutes at a time in order to make deliveries 
effectively.  Allocating space and appropriate restrictions in a public realm re-design for 
these vehicles was considered a priority for businesses.

 
- Subject to a parking capacity study being undertaken, customer parking may need to be 

retained for up to 30 minutes. 

- Generally, businesses desire the public realm in Goding Street to be tidier – notably their 
top five considerations were:

• Better, more even and wider paving 
• Better, more optimised waste and recycling facilities 
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• Better amenity highway lighting 
• Feature / decorative lighting 
• Resurfaced roadway.

Lastly, businesses should be a part of any further engagement with respect to the public 
realm re-design.  Any opportunity to include one for two of the businesses in any form of 
project steering group would be welcomed – though it might be more effective for them to 
be represented by Vauxhall One. 

Albert Embankment 

Businesses generally felt the Albert Embankment ‘green strip’ needed to be improved and 
integrated better with the rail arches and the corresponding public highway areas owned 
by Transport for London and Lambeth Council.  Raised decking areas would be welcomed 
as would planting and lighting improvements, but considerations would need to made 
around usage and ownership. Based on the results of the survey it is recommended that 
Vauxhall One take the next following steps:

- Immediately proceed with cleaning up the tree planters (weeding) and making plans to 
plant bulbs / perennials in the Spring.  

- Start looking at planter options for the Union / Bloc South end of Albert Embankment.  
Although there is an aspiration to introduce PAS68 rated bollards here given the cost 
and complexity of installation it is recommended to move away from this and look to 
place standard planters instead.

- Work with businesses to generate a layout drawing of decking aspirations to be used for 
contractor pricing and consents. 

- Engage decking contractors to provide initial cost estimates for work on a couple of ‘pilot 
areas’ – outside Pico Bar and outside Mother Kelly’s. 

 Engage with lighting contactors to provide initial costs for branch wrapped festoon 
lighting. 

 Engage with the Council about the land ownership issues and formalisation of land use / 
licensing along Albert Embankment.


